Shereese Floyd-Thompson is the
president of StoryMakers Consulting, a
communications and messaging firm
representing nonprofits, faith
communities, socially-driven private
companies & entrepreneurs.
As a master brand story strategist who
helps leaders and business owners learn
how to turn their life experiences into
profitable brand stories. She is the
creator of the StoryMakers™ Formula:
a three-part method of discovering,
shaping and sharing stories to develop a
message and brand from the inside out.
She is also the founder of the invite only
Witness My Life™ 12-month curriculum
for leaders ready to be delivered into
their legacy.
Shereese is dedicated to teaching people
to embrace storytelling to unite people
around a cause, influence behaviors and
move people to action. She is an
advocate for social change and believes
story is the one thing that truly brings the
world together. She is also a Women in
Business honoree as named by Inside
Business and will give her first TEDx this
upcoming November.

Tell a Profitable Brand Story Checklist
(even if no one knows who you are)

Discover Your Story
Identify your vision, mission and promise

You have to know your motivation for telling a story and what you want you plan to tell the world.

Identify your life markers

What are the events that have shaped your life? These events are where you can draw a line through your life to identify life before
this event and after.

Identify your reason for being in business (or career choice)

Why are you in your line of work? Keep asking yourself why until you hit an emotional response. If your why doesn’t make you cry, it’s
not big enough. Pair this with the life marker that made you say, “I can fix this.”

Create a list of values

What are your values and beliefs systems? People want to connect with brands that align.

Give it personality

How will your unique personality show up in your story?

Shape Your Story
Identify the 5 components of your story

Every profitable brand story has five key components. Miss one of these and your story will not connect.

Identify your Story Personality

Turn your story into a message by understanding the universal theme you’re sharing

Identify your true product

Question: What do you sell … really? Answer: Emotion. The product or service is the commodity of the emotion.

Identify positive and negative emotions of your story

Your story is a transference of energy and emotion. Know how to share them to achieve your desired result.

Watch the details

Your story is not about what you remember, it’s about what you convey. Share only the details necessary to move the story forward.

Share Your Story
Identify and conquer any fear around your story

If fear is holding you back from telling your story, make peace with it.

Identify places to share your story

Your story won’t be profitable if no one knows about it. Where do you want to appear?

Complete mental health assessment

Storytelling can uncover very traumatic experiences. Know when it’s time to share and when it isn’t.

Know the Storytellers Responsibility

You have a responsibility to your audience to take care of them. Abuse this and you lose them.

Tell your story

Get your story out of your belly, out of your head and into the world … today.

Become the greatest story ever told in the
StoryMakers Academy.
Visit storymakersacademy.com for more details.

Need some daily support around
sharing your story?

Join fellow StoryMakers inside the StoryMakers Community.
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